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Business needs

The ability to track valuable shipments,

equipment, vehicles, and other
customer property

Networking solution

AT&T Internet of Things technology
delivers visibility for customers to
monitor and help protect important
assets and shipments

Business value

Data, intelligence, and peace of mind

Industry focus

Logistics

Size

Tracking 250,000+ assets

About GPX Intelligence

GPX Intelligence is a leading provider of location data that generates peace
of mind and moves business forward. The company’s innovative Location-
as-a-Service technology uses artificial intelligence and machine learning to
help companies “see” their assets at rest and in motion and gain actionable
intelligence. GPX’s industry-leading solutions help manage shipments, vehicles,
equipment and other important assets, empowering teams to make better
decisions, faster. GPX Intelligence works with a range of clients, from small
businesses to Fortune 500 companies, helping them unlock operational
efficiency through their location data.

The situation

To deliver visibility to customers’ valuable assets, GPX Intelligence required
solid, secure connectivity.

Solution

AT&T Global SIM automatically and remotely powers GPX Intelligence technology.
It provides dependable, end-to-end connectivity for its tracking innovations.
Additionally, the AT&T Control Center SIM management platform gives the
company the ability to deploy and manage its devices with advanced
diagnostic tools and smart process automation.



Platform delivers
unprecedented visibility

GPX Intelligence specializes in bringing visibility and
security to customers’ valuable goods and assets in
today’s fast paced, highly distributed, and supply chain-
constrained world. The Internet of Things and Software-
as-a-Service company creates location intelligence that
moves business forward, tracking more than 250,000
assets in the field. “We’ve been in business since 2016,
so we’re driving a pretty significant footprint globally,”
said CEO Gabe Weeks.

The company provides a comprehensive product suite
that incorporates innovative hardware offerings with a
proprietary intelligent platform. This seamless integration
transforms location data into actionable insights through
the GPX platform. Information is easily accessible from
any location, underscoring the platform’s versatility

and convenience.

Kim Dazey, Head of Marketing for GPX Intelligence, says

the leading-edge technology differentiates the company,
as does the white-glove service that its dedicated customer

success team provides. “That makes us stand out, as does

the outstanding range, depth, and breadth of our offering,

and what our platform can solve,” she said.

Beyond location information

The GPX technology platform has evolved significantly
over the years, delivering data in forms most useful for
customers. “We're delivering more than just location
information,” Dazey said. “It’s not just a map on a page.
It’s truly actionable insights and intelligence.”

GPX customers include automobile and heavy
equipment manufacturers, construction companies,
medical equipment suppliers (including organ transplant
organizations), and other healthcare providers. The
technology even helps an animal rescue organization
track the donkeys it has saved. “Our offering is different
because it is so easily applied to so many different
scenarios and use cases,” Dazey said. “It really works
for a variety of needs in various industries.”

Weeks said customers rely heavily on the information
they get from GPX. “We provide the data, intelligence,
and peace of mind businesses need to operate more
effectively,” he said.

< AT&T Business

Machine learning improves accuracy

The company’s advanced Location-as-a-Service
technology leverages artificial intelligence and machine
learning to help companies gain intelligence in the
supply chain, on a jobsite, and in the warehouse.

“We have a proprietary location database in which we
use machine learning to enhance the mapping that we're
able to provide to our customers,” Weeks said. Machine
learning enables the company to ensure addresses with
pinpoint accuracy to provide customers with superior
asset location data.

“We need a reliable cellular provider.
AT&T has done an outstanding
job of that.”

Gabe Weeks
CEO, GPX Intelligence
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This has been especially helpful to businesses that don’t
have access to a GPS signal. “Warehouses frequently have
access to a Wi-Fi network, and if we're able to constantly
remap those Wi-Fi networks and improve the accuracy
with which we’re reporting our locations, we can then
provide better service to our customers,” Weeks added.

This network effect benefits all customers. “The more
devices that we have in the field, the more accurate
data we're able to provide on a holistic level with an
aggregate benefit for everybody,” Weeks said.

“Our ability to do our job depends
on the AT&T coverage area, which
is quite large.”

< AT&T Business

Customers expect
reliable connectivity

Over the years, GPX Intelligence has refined the
connectivity it uses to provide better results to customers.
The device essentially relies on GPS, Wi-Fi, or a local cellular
network to communicate. As technology advanced, the
company sought to upgrade these networks.

“We needed outstanding cellular connectivity to meet the
high standards and quality that customers expect from us,”
Weeks said. “They need to be able to see where their vital
assets are at any moment in time.”

Businesses are tracking key equipment that drives a
massive financial impact. “These businesses need to
know where those valuable assets are every single day,
if not multiple times a day,” Weeks said. “And we need a
reliable cellular provider that’s going to provide us the
connectivity to meet their needs.”

The resources to succeed

“We did a ton of legwork and looked across a multitude
of vendors,” Weeks said. “Price was obviously a factor.
So was the fit and the robustness of the network that
was going to be able to provide our customers with
the best service possible.”

GPX Intelligence chose AT&T Global SIM from AT&T Business
to provide connectivity for the functionality of its solutions,
enabling the company to collect and report vital location
and environmental information. AT&T Global SIM cards
offer the nationwide connectivity and international
coverage its customers need to effectively manage their
business assets. “We need a reliable cellular provider,”
Weeks said. “AT&T has done an outstanding job of that.”

Weeks further reflected on the support he’s received from
AT&T Business. “It was a big transition for us, but we felt
supported throughout the entire process,” Weeks said.
“We definitely had the resources that we needed to be
successful.” He added that he’s confident that GPX has
found a trusted and responsive vendor.

Dazey is pleased with the AT&T global footprint. “Our ability
to do our job depends on the AT&T coverage area, which is
quite large,” she said.
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Connectivity and security

Security is a vital consideration for GPX. “The security
of the assets that we’re protecting is highly important,”
Weeks said. “We have valuable assets sometimes worth
hundreds of thousands of dollars out in the field. The
owners of those assets want to know that they're safe
and secure. We leverage the work we’re doing here as
well as the connectivity AT&T provides to deliver that
security to our customers.”

Weeks was pleased with the advice AT&T Business was
able to offer. “They were able to really bring to us the best
possible solutions to meet our needs,” he said. He also
credits his AT&T Business advisors’ experience with helping
other companies who have introduced game-changing
technology. “We were able to develop relationships

with our AT&T reps, who are super knowledgeable and
supportive of our business. Not only does AT&T Business
offer a great product, but from a customer experience
perspective it’s been top notch.”

Dazey concurred. “It feels like they’re looking out for us.
Our reps are there when we need them.”

The future looks bright for GPX Intelligence. The
company has further augmented its offerings by
adding temperature and humidity tracking. Weeks
expects this augmentation will be a boon for the
agricultural, food and beverages, and heavy
equipment manufacturing industries.

£ AT&T Business

“We leverage the work we’re doing
here as well as the connectivity
AT&T provides to deliver that
security to our customers.”

Gabe Weeks
CEO, GPX Intelligence






Accessibility Report



		Filename: 

		2943420_AT&T_CustomerStories_GPX_Intelligence.pdf






		Report created by: 

		Paul Claycomb


		Organization: 

		





 [Personal and organization information from the Preferences > Identity dialog.]


Summary


The checker found no problems in this document.



		Needs manual check: 0


		Passed manually: 2


		Failed manually: 0


		Skipped: 2


		Passed: 28


		Failed: 0





Detailed Report



		Document




		Rule Name		Status		Description


		Accessibility permission flag		Passed		Accessibility permission flag must be set


		Image-only PDF		Passed		Document is not image-only PDF


		Tagged PDF		Passed		Document is tagged PDF


		Logical Reading Order		Passed manually		Document structure provides a logical reading order


		Primary language		Passed		Text language is specified


		Title		Passed		Document title is showing in title bar


		Bookmarks		Passed		Bookmarks are present in large documents


		Color contrast		Passed manually		Document has appropriate color contrast


		Page Content




		Rule Name		Status		Description


		Tagged content		Passed		All page content is tagged


		Tagged annotations		Passed		All annotations are tagged


		Tab order		Passed		Tab order is consistent with structure order


		Character encoding		Passed		Reliable character encoding is provided


		Tagged multimedia		Passed		All multimedia objects are tagged


		Screen flicker		Passed		Page will not cause screen flicker


		Scripts		Passed		No inaccessible scripts


		Timed responses		Passed		Page does not require timed responses


		Navigation links		Passed		Navigation links are not repetitive


		Forms




		Rule Name		Status		Description


		Tagged form fields		Passed		All form fields are tagged


		Field descriptions		Passed		All form fields have description


		Alternate Text




		Rule Name		Status		Description


		Figures alternate text		Passed		Figures require alternate text


		Nested alternate text		Passed		Alternate text that will never be read


		Associated with content		Passed		Alternate text must be associated with some content


		Hides annotation		Passed		Alternate text should not hide annotation


		Other elements alternate text		Passed		Other elements that require alternate text


		Tables




		Rule Name		Status		Description


		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot


		TH and TD		Passed		TH and TD must be children of TR


		Headers		Passed		Tables should have headers


		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column


		Summary		Skipped		Tables must have a summary


		Lists




		Rule Name		Status		Description


		List items		Passed		LI must be a child of L


		Lbl and LBody		Passed		Lbl and LBody must be children of LI


		Headings




		Rule Name		Status		Description


		Appropriate nesting		Skipped		Appropriate nesting







Back to Top
